'II @ @ JUST THE FACTS

IN ECONOMIC DOWNTIMES, CHAMBER MEMBERSHIP 15
- CRITICAL FOR SMALL BUSINESSES

Srmadl businesses may be suffering
along with the economy, but chamber
rrembership i@ mose imporant than
ever, particularly now. According to
the Schaping Study®, peaple who wera
tald that & particular armall business
was a member of its local chamber
were dd percent mone ikely to rate it
favarably than study respondents who
woare not told of the chamber affiliation
Respondents were also &3 percent mora

[ likely to want to purchase goods od
]
::! sprvices from a small business that 3 &

chamber member. Here's the data:
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What Do People Believe
About Chambers?

The Schapiro Study alse showed that people
think more favora :h|:|-' abouwt a company s
products, services and reputation when L|'|E"_.'
are told that the business is affiliated with

a chamber, Those intervieeed for the :'.ud:.l
stated that they hold the following beliefs
about chambers:
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*The Schapiro Study was commissioned by the American Chambaer of Commerce Executives [ACCE), IBM, Adminiastaff, Small Business
Netwark, Inc., and Market Street Sendces w 2007, View the full report on ACCE s website, wiwisl aoce.ang.
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